


 

 

 

Dear Friend, 

 

I’ve seen your e-letters, your social media 
posts, your ads, your newsletters, and your 
web site copy.   

 

I know that you’re working really hard to 
get your message out and to get the spon-
sors, attendees, and supporters you need 
to take your business to the next level.   

 

I also know you’re not getting the response 
you’ve been hoping for.   

 
Keep reading and I’ll 
tell you why.   
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As a small business owner, you’re super excited about 
what you do, right?  Honestly, you have to be in order to 
squeeze in the hours to do all that you need to get done.  
With job, family, and community responsibilities, run-
ning a small business is difficult.   

 

But here’s the hard truth… 
 

Your audience is not excited about your business.  In fact 
they don’t care about it all. 

 

This may be a hard pill to swallow, 
but think about it this way:  There 
are thousands of businesses out 
there that don’t interest you at all.  
They may be great entities, but be-

 
 

“The first step  
in being financially 

successful is  
knowing  

you can be.” 
 

Tony Robbins 

The Biggest Writing Mistake 
Small Business Owners Make 



cause they don’t “scratch your itch” 
or meet you where you are, you 
find it easy to ignore them.  So you 
do.  And that’s my point… 

 

The biggest mistake small business 
owners make in their writing is that they don’t create a 
message that meets the needs of their audience; in-
stead, they write based upon what excites them about 
their business. 

 

It’s a common mistake, I see it all the time.   

 

But here’s what you need to know… 

 
In order to make your product, event, or service appear 
worthwhile and desirable, you have to present it in a 
way that solves at least one of their problems.  You have 
to immediately get their heads nodding, wanting to 
know more about what you’re offering. 

 

 

 

“When your why  
is big enough,  
you will find  
your how.” 

 

Les Brown 



 

To help you get started in the right direction, and before 
you start writing… 

 

Ask yourself three questions  

about your audience 

 

1. Why do they need what I’m offering? 

 

2. How will what I’m offering make their lives better? 

 

3. What words or phrases should I include (or not  

include) that will let them know that I know who they 
are and what they’re strug-
gling with?     

 

If you’re not sure of the an-
swers to these questions, you 
should poll your audience or 
people who are similar to the 
audience you want to attract.   

 

Get a real sense of their thoughts, desires, fears, and 

 
“You’re going to need to 
disrupt everything you 

know to create  
everything you’re about 

to get.” 
 

Lisa Nichols 



dreams.  This will go a long way 
toward helping you speak their 
language, meet their needs, and 
get a sale.  

 

Create your avatar 

 

Another smart thing to do be-
fore you start writing is to mentally create an avatar.  
Your avatar represents your ideal client or supporter.  

 

Give him/her a name and think of the issues this per-
son is facing and how you can help them.  Then, when 
you start writing, write to this person.  Strong promo-
tional writing is written as if you’re talking to one per-
son, not to the masses.  Make it personal. 

 

Bonus tip!  
Choose your words carefully 

 

There are words that are often used incorrectly.  And 
while it is true that these words can be confusing, 

 

"Make as many  
mistakes as you 

can, as fast as you 
can. Get them out of 

the way. No one 
hits home runs right 

away." 
 

Chris Runyan 



their misuse makes you look unpolished and unpro-
fessional.  Here are a few of the words that need 
your special attention:   

 

Affect vs. Effect. “Effect” is a noun and “affect” is a 
verb.  Here’s an example of how the words should 
be used: 

• That book was very moving 
and really affected me. 

 

• That book was very moving, it 
had a serious effect on me. 

 

There vs. They’re vs. Their. This 
is probably the most common 

mistake I see, and I see it everywhere.  The best way 
I can help you with the difference is to offer the fol-
lowing examples: 

 

• There is a light on in the room.  (“There” usually 
indicates a location or a fact that something exists) 

•  

• Their dog is in that room.  (“Their” indicates pos-

 
 
 
 
 
 
 
 
 
 
 
 
 
 

“Passion will move  

you forward, but 
knowledge will 
point you in the 
right direction.”  

 

Forbes, July 12, 2017 



session or ownership) 

• They’re going to go turn the light off.  (“They’re” is 
the contraction form of “they are”) 

 

A lot vs. Alot.  Alot is not a word.  You need the 
space. 

 

Every day vs. Everyday. Here’s how to use the words 
correctly: 

• I meditate every day.  
(meaning each day of the 
week) 

 

• Meditation has become 
an everyday activity for 

me.  (meaning ordinary, the usual or the norm)  

 

Another Bonus Tip! 
Beware of grammatical errors 

 

One of the most common grammatical errors I see is 
misplaced modifiers.   

 

 

If we are growing we’re  
always going to be outside 

of our comfort zone.   
 

John Maxwell 



 

Your adjective clause or phrase should appear close to 
the noun that it is modifying.  Not doing so can change 
the entire meaning of the message you’re trying to 
share.  For example: 

 

• Incorrect:  The torn woman’s skirt was embarrassing 
to her. 

 

• Correct:  The woman’s torn skirt was embarrassing to 
her. 

 

See the difference?  The location of the word “torn” is 
important because in the first example it implies that 
the woman was torn, when in fact, her skirt is what’s 
torn. 

 

 

In closing…  
 

Writing is what I do, and I absolutely love it!  I get joy 
out of working with business and brand owners to help 



them maximize the effectiveness of their written  

communications. 

 

I’m here and I’m ready to work with you when 
you’re in the market for a thorough, professional 
writer who will always keep your best interests at 
heart. 

 

Til then, I wish you joy and  

continued success! 
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